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This will be my third and final editorial on the book “The
Nature and Art of Workmanship” by David Pie. 

In the June issue I summarized his discussion of “work-
manship of risk” as opposed to “workmanship of certain-
ty.” And, the conclusion that “hand-made handicraft,”
and “hand-made” are historical or social terms, not tech-
nical ones. 

In the July issue, I explained (in detail) his definition of
quality, and how to describe it in technical terms.

Now, in my concluding segment, I would like to tell you
what he wrote about motivation - my words not his.

I have always been confused by references to “the arts
and crafts movement.” Specifically, that it’s referred to as
if it had an actual start date (around 1850), and people
credited with identifying its start - John Ruskin and
William Morris.  

As I understand it, Ruskin and Morris recognized the
beginning of a period when people began to “create”
things for the pure enjoyment of “creation.”  Up until that
time, people “created” things to fill a need, or to make a
living. They had no time or money for simply making
something for the pure enjoyment of creating.
Most art work was designed by designers, and carried out
by skilled craftspeople. 

The Gothic period is used as an example of this close rela-
tionship between designer and craftsman.  Churches and
buildings decorated with intricate carvings were created
by skilled craftspeople who worked long hours for little
pay.  Their labor was hard and demanding, and rarely
appreciated.  

With the arrival of the “Arts and Crafts movement” came
a new set of guidelines: 

- Self design
- Rough workmanship can be acceptable
- The artist/craftperson is free to go where his/her creativ-
ity takes them.

However, Pie states, “If the crafts survive, their work will
be done for love more than for money. Some will become
designers, some will not: that is not important: a designer
is one sort of artist, a workman another.

One rather feels that painting, whatever else it does
nowadays, has to take care to look as different as possible
from colored photographs. Have the crafts got to take
care to look as different as possible from the workmanship
of certainty? If that is the best aim they can set them-
selves, let them perish, and the quicker the better. If they
have any sense of their purpose they will look different
right enough, without having to stop and think different
about it.  It is infinitely hoped that free and rough work
will continue, but not in travesty.  One works roughly in
order to get a job done quickly, but all the time one is try-
ing to regulate the work in every way that care and dex-
terity will allow consistent with speed.

Free workmanship is one of the main sources of diversity.
To achieve diversity in all its possible manifestations is
the chief reason for continuing the workmanship of risk as
a productive undertaking: in other words for perpetuating
craftsmanship. All other reasons are subsidiary to that
one, for there is increasingly a vacuum which neither the
fine arts nor industry and its designers are any longer
capable of filling. The contemporary passion of anything
old, for junk and antiques, is no doubt symptomatic.  The
crafts in their future role may yet fill the vacuum but only
if craftsman achieve some consciousness of what they are
for, only if they will set themselves the very highest stan-
dards in workmanship, and only if they attract the volun-
tary services of the best designers.  Workmanship and
design are extensions of each other.”

End of quote.

Wow! David Pie wrote this in 1968. What a profit. And
people ask me all the time, “What’s happened to the arts
and crafts market?”

John Croft
Croft_John@email.msn.com

President’s Corner
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TOOT your Own Horn

LISA MERRICK
DRIED PRESSED FLOWER ARTIST
NORTON, OHIO

I grew up and still live in Norton, Ohio. My first pressed
flower creations were bookmarkers that I made in the sev-
enth grade and sold to my classmates.  For the next fifteen
years I continued to create different flower pieces while I
worked at various jobs: cashier, office manager and envi-
ronmental technician.  

Looking back now I can see how my past job experiences
prepared me for the transition of making my hobby a full
time career.  I learned early how to handle money, take care
of customers, keep records, pay bills,  order supplies and
talk on the phone.  All skills very helpful in running your
own business.  I’m not sure how disposing of hazardous
waste fits in yet. 

Many artists are sensitive people and I, for one, have suf-
fered from panic attacks all my life.  Being out of a job at

one point I realized this was my opportunity to make a go
of my flower business.  I needed the freedom to make my
own decisions and move about freely so as not to feel
trapped.  I lived with my parents at the time so it was impor-
tant that I had their support as my income was sporadic. 

The first few years I claimed a loss on my tax return but
now the government gets their share. It helped too that I
never took a loan out to start my business.  I worked with
my savings and only spent money as I made money, there-
fore never accruing any debt. 

I raise all of my flowers on two acres of land. There are var-
ious flower beds to pick from including perennial areas,
annual beds and rows in the vegetable garden just for cut
flowers. There is a wooded area where I raise some wild
flowers and am careful to only harvest only a small amount
of what I have propagated being aware of the loss of our
native wildflowers due to habitat destruction and the inva-
sion of non-native plants.

After picking my plants, they are carefully pressed in books
and handmade presses. In about two weeks the plant mate-
rial is stored for later use. Then onto creation. I frame my
pieces, cut my own mats and glass (which I am self-taught)
and create a variety of items including: serving trays, cards,
bookmarkers, various boxes, journals, jewelry and decora-
tive bags.

It also helps to put feelers out to other artists and friends.  I
get many of my supplies for free or at drastic discounts.  

Continued on page 3.
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.....Toot, Lisa Merrick, continued from page 2
Keeping expenses low keeps prices lower and creates more
income.  It’s also environmentally friendly to reuse materi-
als and have less waste. Oh! that environmental job!

My very first show was a real loser.  Of course, I was new
to the scene and didn’t have a clue. Being there I was direct-
ed by other crafters to do this or that show.  It was a hum-
ble start.  

We’re all looking for new ideas, listening to other artists
and trying new shows.  The day I got my acceptance letter
to the Yankee Peddler Festival I felt I’d hit the big time.
We’ve all heard the stories and for the most part what I
heard was true.  Now after being part of the show for ten
years the rumors were right: crowds, rules, repeat cus-
tomers, hard work, long hours, great success and lasting
friendships.

I do about ten to twelve shows each year and now have a
list of shops and galleries in which I do business.  I tell peo-
ple kiddingly how horrible it is to pick flowers all day, set
my own hours and make money doing what I love.  Also,
imagine going to work (shows) and getting compliments all
day long. 

As far as money is concerned I believe that in order to be
successful in this business it is important to be honest, kind,
offer a realistic price, be a good listener and have a sense of
humor.  From a spiritual standpoint, it’s not all about the

money anyway.  We are all given talents and if we don’t
express them who will?  It is important to give freely of our
talents and donate to causes.  What a wonderful way of giv-
ing of yourself.  Anyone can write a check, but having your
work purchased for a cause is special.

I’ve had a few successes and some work still in progress.
I’ve won some awards, had my ornament chosen for the
Governor’s Mansion Christmas Tree, had my work pub-
lished by Goodyear and I am collaborating with two other
artists on projects.

Currently, I am trying to get a U.S. postage stamp created
to recognize my form of art.

Wish me luck, as I wish all of you luck, prosperity and joy
in all of your creative endeavors.  We really are all in this
together. 
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Classif ied

AUGUST 27 - 29. 5th Annual EASTON ART AFFAIR.
Columbus, Ohio.  Huffs Promotions presents this Fine Art &
Craft show in the beautiful Easton Town Center. The Easton
Town Center features an upscale mix of more than 190 retail,
entertainment, and dining establishments.  Over 150 booths are
available at this highly successful event.  The Easton Art Affair
offers a convenient set-up on clean, paved streets.  Booth fee for
a 10â€™ x 10â€™ space is $250 and includes electric.  Visit
www.eastonartaffair.com, or call Huffs Promotions: 330/493-
4130.

SEPTEMBER 19. Sunday.  33rd Frontier Arts & Crafts
Show at A NEW LOCATION:  Camp Berry, South/Findlay on
State Route 68, CR 40; 10AM - 5PM.  Browse through a wood-
ed area at some 150 demonstrators and unique crafters. Rain or
Shine! There will be Eagle Dancers and entertainment for adults
and children.  Free parking. Tantalizing foods.  Adm.: $3.00, chil-
dren 10 and under free.  419/963-0029 or 419/423-8487.
Sponsored by the Historic Preservation Guild of Hancock
County.

BE CREATIVE AND DIFFERENT with our
crates. We have available lobster trap, chicken, apple, orange,
record, CD and tape crates and many more different crates for
innovative functional furniture. www.thecrateshoppe.com, The
Crate Shoppe, PO Box 154, Kipton, OH 44049

THE 2004 CLEVELAND/AKRON ARTS
AND CRAFTS SHOWS BOOKLET.
Information on over 400 shows for $8.50.  Call or email for
details. 440/891-9085 or CraftShowBooklet@aol.com

FOR SALE C & H Oval Master Junior Matt Cutter. Good
Condition. Circles and ovals. Will deliver to Yankee Peddler or
Shaker Woods if desired. $400. or best offer. 724/523-4780 or
laurieleon@aol.com

CLASSIFIED AD RATES: Deadline is the 24th of the
month.  PLEASE NOTE we are on a 2 MONTH LAG.  For exam-
ple - ads submitted on June 24th will be printed in the August
newsletter.  1x rate - $7.50 for 25 words of less plus .40 per word
over 25. 6x rate - $5.00 plus .30. Copy must be typed or printed.
OACG members are entitled to one free classified ad per year
(MAXIMUM OF 25 WORDS).  Email free ads to
Creativeohio@aol.com  Over 25 words subject to above rates.
Name and address count as four (4) words, telephone as two (2)
words.  PAYMENT MUST ACCOMPANY ALL CLASSIFIED AD
ORDERS.  Mail copy and payment to classified ads, Creative
Ohio,      P O Box 3080, Lexington. OH  44904 or fax to 419-884-
9641 and charge to your Visa/Mastercard.

OACG MEMBERS ONLY
Merchant Services Program

Great savings on rates and fees! 
Membership is required to participate. 

Ohio residency not required. 

Visit the guild’s website for details: 
www.cg-tinsmith.com/oacg/index.html

or call the office (419-884-9622) 
to receive details in the mail. 

Customer Service for Enrolled Members:
Discover Card - 800-347-2000

MasterCard/Visa - 877-641-0371

WELCOME! NEW MEMBERS

Lois Mitolo
Niles, OH
yohlo@aol.com
Herbs/Dried
Arrangements/Flowers

Daniel Ryan
Norwalk, OH
Painting/Drawing/Printing
Natural Materials
Danna Enterprises

Dave Sanborn
Streetsboro, OH
cheriesan@aol.com
Wood
The Word in Wood

Sharon Smith
Hide Away Hills, OH
primrosehill@sbcglobal.net
Fabric-sculptural/decorative
Primrose Hill

Colleen Spada
Geneva, OH
homeofhathaway@aol.com
Pencil
Herbs/Dried
Arrangements/Flowers
C & M Arts & Crafts

Tonyia Ward
Columbus, OH
tjmiscellanies@sbc.global.net
Painting/Drawing/Printing-
other Glass
T & J Miscellanies

Cindy Casper
Cuyahoga Falls, OH
ccasp@neo.rr.com
clay-sculptural
Dolls/animals
The Gift Giver

Rebecca Dorka
Mansfield, OH
dorkagriff@aol.com
Cottage Gardens Studio

Mildr ed Finsel
Somerset, OH
jofinsel@netpluscom.com
We Did It

Pegi Gibson
Sharonville, OH
pegigibson@usa.net
Clay, Metal
Pegasus Ascending

Terry Hepfl
Norton, OH
Photography
Photos by Terry

Jana John
Louisville, KY
showkitty@mindspring.com
Clay
Showkitty

Ronnie Kirby
Atwater, OH
kirbyg28@aol.com
Wood,Herbs/Dried
Arrangements/Flowers
Country Charm Creations
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On June 26, 2004 - Phyllis and I attended the annual Yankee
Peddler Foundation dinner.  

The Crafter/Artist  of the Year Award was created to bring
more publicity to the arts/crafts community, and to generate
a greater awareness and appreciation among the public for
professional artists and crafters. The Award also includes a
contribution from the Yankee Peddler Foundation to the
Ohio Arts and Crafts Guild’s Educational Fund, as well as
to another educational fund chosen by the YPF award win-
ner. 

The Crafter/Artist award went to Michael & Beulah
Gatherwright of Manchester, Ohio.

Honorable Mentions:

Lucille Bordner - Louisville, Ohio ( Guild Member)
Bob Evans - Pembroke, Virginia
Linda & Joe Hellsek - Monroe, Michagin
Yvonne Howell - Hartville, Ohio
Jill Lawrence - Union city, Pennsylvania
Neil Panyik - Butler, Ohio (Guild member)
Michael Riolo - Endicott, New York
Sharon Tangler - Kensington, Ohio

Once again the Guild thanks the Yankee Peddler
Foundation for its generous donation to the guild for its
scholarship fund.

Yankee Peddler
Foundation Dinner

by John Crof t

BOOTH ON WHEELS
WINS AGAIN

John Croft’s booth on wheels did it again.
For the 2nd year in a row,  and for the 3rd

time overall he was   awarded 
“ Most Overall Creative Display” 

at the Art on the Square show 
in Caldwell, Ohio. 

$5 off subscription 
for OACG 

members only 
call 800/597-2573

Sunshine Artist 
Magazine

As I write this, July’s newsletter is just being received by
members - and the news of needing to fill board positions
has just been announced. However, I also sent a message to
those on the guild’s  Internet message board detailing the
same urgent need to add members to the board. To date we
have received three responses expressing interest. Debbie
Tessanne of Carrollton, Ohio , Stephanie Colabianchi of
Strongsville, Ohio, and Juanita Martin of Euclid, Ohio.

We need many more.

If you’re interested please contact me, Linda (at the office),
or any other board member.

If you have questions before expressing your interest,
please don’t hesitate to call me.  You will most likely get
our answering machine, but I will call you back.

John 
Croft_John@email.msn.com

740.432.3847

Board Members
Needed

The Ar tist’ s
Magazine

$7 off subscription, $18.96 per year
call 800/333-0444  

Mention OACG & Code T7AG6



Newsletter
Website
OACG online List
Scholarship Program
Financial Overview and Guidance

The Newsletter(Creative Ohio) is the responsibility of the
editor (Diane Bruckner) and she plans to continue in this
capacity. Due to the work involved she is the only paid per-
son on the board.

The Website is the responsibility of Marcia Giordano. She
plans to retire from this position as soon as someone is will-
ing, and capable, to take this over. Marcia will stay until this
someone is comfortable with this task.

Our online list/discussion board is also Marcia’s respon-
sibility, and needs to be maintained by a new person or the
same person that takes on Website maintenance,

The Scholarship Program (one of our bigger jobs)is han-
dled by Don Earnest. Don is not a board member, however,
he would like to retire from this job. 

The President’s current responsibilities:

- A monthly President’s message forthe newsletter. 
This does not necessarily have to be from the President each
month. It can be a shared duty with the other board mem-
bers. I happen to enjoy writing, so have been writing each
month.

- Financial oversight/view and guidance. 
The bill paying (after President’s approval) and deposit of
receipts is performed by our office manager, Linda
Rebman.

- The handling of minor questions orproblems that may
arise - this can sometimes be done with or without board
disccussion/approval. 

To summarize, the present board’s activities are primarily
maintaining the status quo.

The new board, once it has had an orientation period (long
enough to satisfy all) would:

Identify the board positions needed, including those listed,
but not limited to:

President
Vice President

Treasurer
Secretary

Committee chairpersons forproject activities that the
new board defines.

And then,

Develop future goals, projects and plans for the guild.

Several members of the present board would welcome
staying on as advisors, however that would be up to the
new board.

There are many day to day tasks that are capably handled
by our office manager, Linda Rebman. Contacting and
scheduling member volunteers for the guild’s booth at
Yankee, Shaker, and Christmas in the Woods for example.
Linda is a paid employee, and will of course stay on in her
present position.

If you are interested in pursuing any of these positions,
your next step should be to call me, or any board member,
or the office and express your interest.

Someone from the board will call you for an over-the-
phone conversation and answer session. You will be asked
to submit a brief informal resume in writing so the board
can discuss and make a selection.

If you have specific questions before deciding if this is
something you would like to do, please call me:
740.432.3847 (home). You will always get our answering
machine. Leave a message, and I will call you back. Or
send me an e-mail: Croft_John@msn.com

Contact information for all other board members, as well
as the office,  is located on the back of the last page of this
newsletter. 

John Croft

CURRENT BOARD POSITIONS
DEFINED
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Congratulations! 
Early American Life Magazine (ealonline.com), now
back with new owners after previously filing bank-
ruptcy, once again recognized the “Top 200 Crafters in
America.”  We again have good representation with
the following guild members being selected: 

David Three Feathers Jones and Willa Hollingsworth
Carl & Mar cia  Giordano

William Rickard
Barbara Franzreb

OACG
Membership
Certificates

Melissa is currently working on
the certificates for 2005. If you
have any questions, need yours
right away, or corrected, contact

her at 330.336.2713 or
OACG_Certificate@yahoo.com

OACG Booth volunteers are
needed for Shaker Woods,

Yankee Peddler, and
Christmas in the Woods. 

If you would like to help with
any of these fall shows,

please contact 
Linda: 419-884-9622, 

Email: ohioacg@aol.com.
Volunteers will receive 

6 months free towards your
OACG membership, and

you’ll have a great time too!

2003 Financial Report 

2002                      2003

Income $45,242.             **$39,883.

Expenses $44,274.                 $46,769.

** Significant decline in membership dues -
[$4,577.]  A Membership Chairman is needed! 

BENCHMARK
INSURANCE

Liability & Property Coverage for Crafters
614-891-7791

PROMOTE YOUR ART & THE GUILD

$6. roll - 1,000 labels perroll 
Make check payable to OACG or call

the office to charge your order. 
Contact info on back of last page.
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Creative Ohio
P.O. BOX 3080, LEXINGTON, OH  44904

www.cg-tinsmith.com/oacg/index.html
Web Mistress - Marcia Giordano
Linda Rebman, Office Manager

OHIOACG@aol.com 
Guild Office Hours:  M-W-F 9:00 AM - 3:00 PM

419-884-9622  FAX:  419-884-9641

EXECUTIVE COMMITTEE
John Croft, President,

Croft_John@email.msn.com
Diane Elliott Bruckner, Advisor

661-252-8416, dianebruckner@aol.com
Treasurer, to be appointed

PUBLICATIONS COMMITTEE
Diane Elliott Bruckner, Editor, CreativeOhio@aol.com

Amy Williams, Graphic Designer, DTP

BOARD OF TRUSTEES
Lynn Corbin, Nomination 419-422-8321, Glennfin@aol.com
Phyllis Croft, 740-432-3847, 75214.1242@compuserve.com
Grace Flaesgarten, 440-239-8844, flaesgarten.1.1@juno.com

Barbara Franzreb, 330-467-7402, bfranzreb@calicogoose.com
Carl L. Giordano, Standards, 330-336-7270, tinsnip@cg-tinsmith.com

Marcia Giordano, 330-336-7270, tinsnip@cg-tinsmith.com
Marje Shook, 440-298-1428, mordiford@hotmail.com

SCHOLARSHIPS
Don Earnest, 937-667-2871, EarnieDoandRo@aol.com 

The opinions presented in articles within the 
Creative Ohio newsletter are the opinions of
the writers, and do not necessarily reflect the

opinions/policies of 
The Ohio Arts & Crafts Guild.

Ohio Arts and Crafts Guild
P.O. Box 3080
Lexington, OH  44904

Address Service Requested
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